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	Course Name
	Code
	Semester
	T+U
	Credit
	ECTS

	Advertising and Applications
	
	2
	2+0
	2
	3

	Prerequisite Courses
	

	Language of the Course
	Turkish

	Type of Course
	Field elective

	Course Coordinator
		

	Instructor
	

	Course Assistants
	

	The aim of lesson


	[bookmark: _GoBack]advertisement definitions, advertisement purposes, relation of advertisement with other sciences, social and economic effects of advertisement, advertisement environments, production studies for advertisement and advertisement effectiveness.

	Course Learning Outcomes

	At the end of this course, the student;
1. Understands the operation of advertising and advertising.
2. Understands the functions of advertisements.
3. Understands the concept of campaign and the importance of creativity.
4. It measures advertising effectiveness.
5. Performs production works for advertising tools.

	Course Content

	This course; outdoor advertising and its advantages, radio advertising and its general principles, the intellectual creation process in television commercials, defining the consumer and the target audience, transforming creative thought into a message, advertising film expression formats, determining the visual narrative technique, advertisement scenario and features, optical properties of cameras and lenses. It includes topics such as shots and optical transitions according to camera movements, types of camera angles, framing shots and rules to be followed.

	Weeks
	Topics

	one
	Advertising General Definitions

	2
	Advertising Environments

	3
	Campaign Concept and Importance of Creativity

	4
	Creative Strategies Used in Creativity and Advertising Campaign

	5
	Production Work for Advertising Tools

	6
	Differences Between Print and Publish Advertising Tools

	7
	Methods Used in Measuring Advertising Effectiveness

	8
	Advertising Measurement Methods in Different Media

	9
	Advertising Related Institutions and Organizations

	10
	Advertisers

	11th
	Advertising Agencies

	12
	Media Advertising Sections

	13
	Advertisement Board Regulation

	14
	Sample Advertising Campaign Preparation



	General Competencies

	
Students are expected to understand the main topics of this course and use it in their fields and applications.


	resources


Baker, S. (1996). Creativity in Advertising, ( Trans: Dilek Şendil ) İstanbul Publishing House.	Cetinkaya, Y. (1992). Advertising, Istanbul: Tree Publications.	Topsumer, F. and Elden, M. (2016). Advertising: Concepts, Decisions, Institutions , İletişim Publishing
Evaluation System
	It is stated in the syllabus at the beginning of the semester.


	WITH PROGRAM LEARNING OUTCOMES
COURSE LEARNING OUTCOMES RELATIONSHIP TABLE

	
	PO1
	PO2
	PO3
	PO4
	PO5
	PO6
	PO7
	PO8
	PO9
	PO10

	LO1
	4
	3
	3
	one
	2
	one
	-
	3
	3
	2

	LO2
	4
	3
	3
	one
	2
	one
	-
	3
	3
	2

	LO3
	4
	3
	3
	one
	2
	one
	-
	3
	3
	2

	LO4
	4
	3
	3
	one
	2
	one
	-
	3
	3
	2

	LO5
	4
	3
	3
	one
	2
	one
	-
	3
	3
	2

	REVENGE: Learning Outputs 	OP: Program Outputs

	Contribution
level
	1 Very Low
	2 Low
	3 Medium
	4 High
	5 Very High



Relation of Program Outcomes and Related Course

	lesson
	PO1
	PO2
	PO3
	PO4
	PO5
	PO6
	PO7
	PO8
	PO9
	PO10

	Advertising and Applications
	4
	3
	3
	one
	2
	one
	-
	3
	3
	2
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