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	Course Name
	Code
	Semester
	T+U
	Credit
	ECTS

	Public Relations Applications
 and Case Studies
	2206213
	2
	4+0
	4
	4

	Prerequisite Courses
	

	Language of the Course
	Turkish

	Type of Course
	Compulsory

	Course Coordinator
		

	Instructor
	

	Course Assistants
	

	The aim of lesson


	With this course, it is aimed that the student of the public relations department will have information about the basic application areas of public relations such as crisis management, event management, media relations and marketing public relations, and to be able to conduct campaigns and events in these application areas.

	Course Learning Outcomes

	At the end of this course, the student;
1. Gain sufficient knowledge about public relations application areas such as event management, internal communication, media relations.
2. Gains the competence to organize activities related to each application area.
3. Uses the acquired knowledge in the implementation of different and creative public relations campaigns and activities in the field.

	Course Content

	Lesson; Crisis management process includes marketing-oriented public relations, in-house public relations, event management, social responsibility practices, media relations management, campaign planning-implementation and measuring campaign effectiveness.

	Weeks
	Topics

	one
	Crisis management

	2
	Crisis Management Phases and Crisis Defense Mechanisms

	3
	Crisis Management Case Study

	4
	Marketing Oriented Public Relations

	5
	Public Relations and Marketing Relations

	6
	Marketing Oriented PR Case Study

	7
	Internal Public Relations

	8
	In-house Public Relations Methods

	9
	Internal Public Relations Practice Examples

	10
	Event Management

	11th
	Event Management Application Case Review

	12
	Social Responsibility Practices and Case Studies

	13
	Media Relations Practices and Case Studies

	14
	Making Student Presentations



	General Competencies

	
Students are expected to understand the main topics of this course and use it in their fields and applications.


	resources


Suher, İ., Özkoçak, L., Bayçu, S., Öztürk, MC (2013) Public Relations Practices and Case Studies , (Editor: Berrin Özkanal) Anadolu University. Open Education publications	Aydede, C. (2003). Public Relations Campaigns, MediaCat Books , Istanbul.
Evaluation System
	It is stated in the syllabus at the beginning of the semester.


	WITH PROGRAM LEARNING OUTCOMES
COURSE LEARNING OUTCOMES RELATIONSHIP TABLE

	
	PO1
	PO2
	PO3
	PO4
	PO5
	PO6
	PO7
	PO8
	PO9
	PO10

	LO1
	5
	4
	5
	2
	4
	3
	one
	4
	4
	3

	LO2
	5
	4
	5
	2
	4
	3
	one
	4
	4
	3

	LO3
	5
	4
	5
	2
	4
	3
	one
	4
	4
	3

	REVENGE: Learning Outputs 	OP: Program Outputs

	Contribution
level
	1 Very Low
	2 Low
	3 Medium
	4 High
	5 Very High



Relation of Program Outcomes and Related Course

	lesson
	PO1
	PO2
	PO3
	PO4
	PO5
	PO6
	PO7
	PO8
	PO9
	PO10

	Public Relations Practices
and Case Studies
	5
	4
	5
	2
	4
	3
	one
	4
	4
	3
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