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	Course Name
	Code
	Semester
	T+U
	Credit
	ECTS

	Public Relations Copywriting
	
	2
	2+1
	[bookmark: _GoBack]2,5
	4

	Prerequisite Courses
	

	Language of the Course
	Turkish

	Type of Course
	Compulsory

	Course Coordinator
		

	Instructor
	

	Course Assistants
	

	The aim of lesson


	Teaching students how to write press releases in public relations and analysis of sample texts, and also use bulletins, articles, journals, papers, etc. to achieve internal and external public relations purposes. learning to spell.

	Course Learning Outcomes

	As a result of this course, the student;
1. Learns the ways to benefit from the press in terms of public relations and prepares press releases.
2. Knows the ways of organizing various public relations activities.
3. Takes responsibility as a team member in the execution of complex and unpredictable activities encountered in practices related to the field of Public Relations.
4. He/she conveys his/her thoughts through written and oral communication, with the basic knowledge and skills he/she has in the field of public relations.
5. It acts in accordance with scientific and ethical values in the stages of collecting and applying data related to the field of public relations and announcing the results.

	Course Content

	Lesson; authorship and persuasion; examining content such as newsletters, press articles, corporate magazines; Covers press release writing, traditional and digital media tools and authorship, press file preparation, communication in times of crisis and authorship.

	Weeks
	Topics

	one
	Introduction to Public Relations

	2
	Public Relations writer

	3
	Message creation and persuasion in PR writing

	4
	Preparing to write

	5
	Writing process and principles

	6
	Traditional media and authorship

	7
	Sample press releases review

	8
	Press release writing

	9
	Press release writing

	10
	Social media and writing

	11th
	In-house written tools

	12
	External written tools

	13
	Press dossier creation

	14
	Writing in times of crisis



	General Competencies

	
Students are expected to understand the main topics of this course and use it in their fields and applications.


	resources

	Bayçu, ZU, Elden, M., Yurdakul, NB, Solmaz, B., Süher, İ. (2013) “Public Relations Authorship” , Anadolu University Press, Eskişehir.
Onat, F. (2014 ) Public Relations Writer in the Digital Age , Nobel Academic Publishing

	Evaluation System

	
It is stated in the syllabus at the beginning of the semester.



	WITH PROGRAM LEARNING OUTCOMES
COURSE LEARNING OUTCOMES RELATIONSHIP TABLE

	
	PO1
	PO2
	PO3
	PO4
	PO5
	PO6
	PO7
	PO8
	PO9
	PO10

	LO1
	4
	5
	5
	2
	4
	4
	-
	2
	4
	one

	LO2
	4
	5
	5
	2
	4
	5
	-
	3
	3
	one

	LO3
	4
	5
	5
	2
	4
	4
	-
	2
	4
	one

	LO4
	4
	5
	5
	2
	4
	4
	-
	2
	4
	one

	LO5
	4
	5
	5
	4
	4
	4
	-
	2
	4
	one

	REVENGE: Learning Outputs 	OP: Program Outputs

	Contribution
level
	1 Very Low
	2 Low
	3 Medium
	4 High
	5 Very High



Relation of Program Outcomes and Related Course

	lesson
	PO1
	PO2
	PO3
	PO4
	PO5
	PO6
	PO7
	PO8
	PO9
	PO10

	Copywriting in Public Relations
	4
	5
	5
	2
	4
	4
	-
	2
	4
	one
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